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Petijuma uzdevumi:

IEVADS

1. veikt tdristu, iebraucoso no dazadam valstim, aptauju un veikt analizi, pamatojoties

uz sanemtajiem datiem un atkariba no respondenta pastavigas atrasanas valsts;

2. noteikt turisma produktu konkrétai mérka auditorijai;

w

valsti;

N o U ok

Metodika

noteikt motivacijas faktorus, kas ietekmé respondentus izvéléties Latviju;
tdristu apmierinatiba ar Latvija piedavato servisa limeni;
noteikt informacijas ievakSanu par valsti pirms celojuma;

noveértét reklamas klipu par Latviju.

noteikt motivacijas faktoru, kas ietekmé respondentu izvéléties celojumam konkrétu

Latvija iebraucoSo tdristu aptauja tika veikta no 10.augusta lidz 03. oktobrim péc anketas,

kura ietilpa 32 jautajumi. Anketa tika izstradata pasaizpildama, tris valodas: anglu, vacu,

krievu (1.pielikums). Aptaujas gaita ievaktas 332 anketas. Respondentu sadaliSana péc

pastavigas atrasanas valsts atainota 1.tabula.

1.tabula.

Valsts respondentu skaits
Austrija 5
Belgija 5
Cehija 6
Kipra 23
Griekija 1
Izraéla 2
Danija 2
Lielbritanija 54
Francija 78
Vacija 140
Holande 10
Ungarija 3
Irija 2
Italija 52
Luksemburga 1
Polija 61
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Horvatija 1
Slovakija 1
Slovénija 2
Spanija 16
Sveice 4
Somija 47
Norvégija 5
Zviedrija 31
Igaunija 23
Lietuva 66
Baltkrievija 4
Krievija 99
Ukraina 2
Australija 17
Kanada 2
ASV 12
Filipina 1
Japana 2
Pakistana 2
BangladeSa 1
nav atbildes 12
Kopa 795

Analize tika veikta péc atseviSkam valstim — respondentu pastavigam dzivesvietam. Izlases
péc atseviSkas valsts ietvaros tika veikta analize vai respondents dod priekSroku

individualajiem celojumiem vai ar gimeni.
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2.DALA. KRIEVIJA. IZPETES KOPSAVILKUMS

1. Respondentu vidi — tiristi no Krievijas (99) no tiem 52% sievietes un 45% ir viriesi.
Tdristu vidd, tie, kuri parasti celo bez gimenes - 53% - viriesi. Taristu vida, tie, kuri
parasti celo ar gimeni - 52% - sievietes. 85% tdristu no Krievijas ir vecuma lidz 44
gadiem. CelojoSo ar gimeném vidi — 66% respondentu ir vecuma 25-44 gadiem,
celojoSo bez gimeném - 35% respondentu ir vecuma lidz 24 gadiem, 37%
respondentu ir vecuma 25-44 gadiem. Gimenes sastavs 53% visu respondentu no
Krievijas - 3-4 cilvéki, 40% respondentu — 1-2 cilveki. Gimenes sastavs 94%
respondentu, celojoSo ar gimeni — 2-4 cilvéki. Gimenes sastavs 60% respondentu,
celojoSo bez gimenes — 2-4 cilvéki, 31% respondentu — 1 cilvéks.

2. 51% respondentu no Krievijas parasti celo ar gimeni, 49% respondentu celo bez
gimenes.

3. 58% respondentu no Krievijas uz Latviju atbraukusi bez gimenes; 39% respondentu
uz Latviju atbraukuSi ar gimeni. 76% respondentu celojoSo ar gimeni, uz Latviju
atbraukusi ari ar gimeni; 92% respondentu, parasti celojoSo bez gimenes, uz Latviju
atbraukusi ari bez gimenes .

4. 67% respondentu no Krievijas labpratak izvelas individualas tures; 30% respondentu
labpratak izvélas celojums ar tdrisma grupu. Individualam ttrém priekSroku dod
71% respondentu parasti celojoSo bez gimenes un 62% respondentu celojoso ar
gimeni.

5. Brauciena uz Latviju pamatmeérkis 28% respondentu no Krievijas - Latvijas
veésturisku un arhitektiras piemineklu apmeklésana; 27% respondentu - izklaides
pasakumi; 24% respondentu - arstnieciskie, kirorta un atveseloSanas pasakumi.
Pamatmeérkis 16% respondentu, celojoSo bez gimenes - sporta pasakumi. Darijuma
brauciens — pamatmeérkis braucienam uz Latviju 11% respondentu. 13% gadijumu
darijuma brauciena laika paredzétas tikSanas ar partneriem/klientiem.

6. 58% respondentu Latvijas apmekl€juma laika vélétos apmeklet Rigas vésturiskos un
arhitekttiras piemineklus; 28% respondentu - apmeklét pasakumus, saistitos ar
Latvijas kultlras tradicijam; 26% respondentu - apmeklét lauku vidi; 13%
respondentu - Vvélétos apmeklét Latvijas regionu vésturiskos un arhitektiras
piemineklus; 6% respondentu - sakrala tdrisma objekti /baznicas, klosteri/,
svétcelojumi. Respondentu nosauca regionus: Jirmala (3), Sigulda (1), Kuldiga (1).

7. 67% respondentiem vizites laika butu interesanta atputa pie juras; 35%
respondentiem - kdrortu-arstnieciskas proceduras; 25% respondentiem - skaistuma
salonu apmekléSana/SPA salonu apmekléSana; 16% respondentiem - trenazieru
zales apmekléSana; 3% respondentiem - arstu-specialistu apmekléSana
(kosmetologs (2), manualais terapeits (1)). Respondentus, celojoSus ar gimeni
interesetu kdrortu-arstnieciskas proceduras (mineralvannas, arstnieciskas dunas,
masazas) un atpita pie jdras vairak, neka respondentus celojosus bez gimenes.
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8. No izklaides pasakumiem 48% visu respondentu no Krievijas vélétos apmeklét
restoranus, kafejnicas (t.sk. ar nacionalo virtuvi); 39% respondentu Vvélétos
apmeklet koncertus; 31% respondentu - diskotékas, klubus; 20% respondentu -
pirtis, saunas; 14% respondentu - banketus Latvijas pilis (t.sk. 20% celojoSo ar
gimeni). 12% respondentu celojoSo bez gimenes vélétos apmeklét slégtos izklaides
pasakumus.

9. No sporta pasakumiem Latvija respondentiem no Krievijas butu interesants atputa ar
jahtam (26%); sporta sacensibas (26%); udens sporta veidi (21%); tdens tlrisms
pa Latvijas upém (21%); ziemas sporta veidi (17%). Respondentus, celojosus ar
gimeni vairak, neka respondentus celojoSus bez gimenes, interesétu atpita ar
jahtam, tdens turisms pa Latvijas upém, kajam ejamais tlrisms ziemas sporta veidi.

10.41% respondentu no Krievijas apmekl€ja Latviju pirmo reizi; 55% respondentu
atbrauca uz Latviju atkartoti (32% respondentu — otrais apmekléjums, 25%
respondentu — treSais un vairak apmekIgjumi).

11.57% respondentu no Krievijas (64% - celojoSie ar gimeni, 51% - celojoSie bez
gimenes) pilnigi vai drizak attaisnojas gaidas par valsti, par servisa limeni.

12. Latvijas apmekl€juma ilgums 79% visu respondentu no Krievijas (84% - celojoSiem
ar gimeném, 74% - celojoSiem bez gimeném) bija 3 un vairak dienas.

13. Faktori, ietekmgjoSie izvéléties celojumam Latviju: dabas apstakli/klimats, jiira, daba
(36% respondentu no Krievijas); izklaides (24% respondentu); valsts kulttras
pieminekli (21% respondentu); brauciena cena (17% respondentu). 16%
respondentu, celojoSo ar gimeni, atziméja, ka Latvija dzivo radinieki, pazinas. Citi
respondentu nosauktie faktori: JAK un koncerti Dzintaros (4 atbildes); sporta
sacensibas (4); sanatorijas, arstésanas (3).

14.Respondenti novert€ja faktoru, kas ietekmé valsts izvéeli, nozimibu péc 10 ballu
skalas, kur 1 balle — pavisam nenozimigs faktors, 10 balles — loti nozimigs faktors.
P&c respondentu novértéjuma nozimigakie faktori ir: pazinu, draugu, radinieku,
kolégu rekomendacijas (8,54 balles /8,60 balles — celojoSo bez gimeném
novértéjums); turisma adentlru darbinieku rekomendacijas (7,52 balles); saita
esamiba/lapaspuse interneta (7,13 balles). Augstakminéto faktoru nozimibu
apstiprina ari respondentu atbildes par tris viniem nozimigakajiem faktoriem: pazinu,
draugu, radinieku, kolégu rekomendacijas - ir nozimigakais faktors 74%
respondentu, saita esamiba/lapaspuse interneta - 60% respondentu; tdrisma
agentdru darbinieku rekomendacijas - 55% respondentu.

15.Izveloties Latviju par celojuma valsti, ietekméjosie faktori bija sekojosSie: pazinu,
draugu, radinieku, kolégu rekomendacijas (62% respondentu no Krievijas); saita
esamiba/lapaspuse interneta (53% respondentu); tlrisma adentiiru darbinieku
rekomendacijas (43% respondentu).

16.Pirms doSanas celojuma 70% respondentu no Krievijas labpratak ievac informaciju
par valsti interneta; 48% respondentu — celvezos; 34% - reklamas bukletos.
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17.55% visu respondentu no Krievijas uzskata, ka reklamas rulliSus par dazadam
valstim, celojumiem TV kanalos demonstreé reti (34%) vai loti reti (21%). 11%
respondentu uzskata, ka reklamas rulliSus nerada vispar.

18.35% visu respondentu no Krievijas izvélas valsti 1 — 3 ménesSus pirms brauciena.
Mazak ka 1 ménesi pirms brauciena, celojuma valsti izv€las 26% respondentu. 22%
respondentu celojosSie ar gimeni izvélas valsti 4 — 6 ménesus pirms brauciena.

19.Raksturojot reklamas klipu par Latviju, respondenti no Krievijas uzskata, ka klips ir
informativs (33%); rosinoSs braucienam (13%); atgadinoSs (11%).
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RESPONDENTI

Respondentu vidi — tdristi no Krievijas (99) no tiem 52% sievietes un 45% ir virieSi (2.tab.,
1.Zim.). Tdristu vidG, tie, kuri parasti celo bez gimenes - 53% - virieSi (3.tab., 2.zim.).

Tdristu vidQ, tie, kuri parasti celo ar gimeni - 52% - sievietes.

2.tabula. Respondenta dzimums/Krievija

respondentu % no respondentu
skaits skaita
VirieSi 45 45%
Sievietes 51 52%
nav atbildes 3 3%
Kopa 99 100%

100%

1.zim. Respondenta dzimums

(respondentu skaits / Krievija/ -99)

90%

80%

70%

60%

50%

52%

40%

30%

% no respondentu skaita

20%

10%

0%

3%

| —

virieSu

nav atbildi

3.tabula. Respondenta dzimums/ Krievija /celo ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo ar respondentu | skaits/ celo bez | respondentu
gimeni skaita gimenes skaita
Viriesi 19 38% 26 53%
Sievietes 31 62% 20 41%
nav atbildes 0 0% 3 6%
Kopa 50 100% 49 100%
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2.zim. Respondenta dzimums
(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, celo bez gimenes-49) B celo ar gimeni

100% @ celo bez gimenes

90%

80%

70%

62%

60%

53%

50%

41%

40% 38%

%o no respondentu skaita

30%

20%

6%

nav atbildi

10%

0%

viriesu

85% tlristu no Krievijas ir vecuma lidz 44 gadiem (4.tab., 3.zZim.). CelojoSo ar gimeném
vidi — 66% respondentu ir vecuma 25-44 gadiem, celojoSo bez gimeném — 35%
respondentu ir vecuma lidz 24 gadiem, 37% respondentu ir vecuma 25-44 gadiem (5.tab.,
4.Zim.).

4.tabula. Respondenta vecums/Krievija

% no respondentu
respondentu skaits skaita
lidz 24 gadi 23 23%
25-34 34 34%
35-44 27 27%
45-54 13 13%
55-64 2 2%
vairak par 65 gadiem 0 0%
Kopa 99 100%
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100%

3.zim. Respondenta vecums
(respondentu skaits / Krievija/ -99)

90%

80%

70%

60%

50%

40%

30%

3470

27%

23%

% no respondentu skaita

20%

10%

13%

0%

2%

0%

lidz 24 gadi

2534

55-64

vairak par 65
gadiem

5.tabula. Respondenta vecums/ Krievija /celo ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo ar respondentu | skaits/ celo | respondentu
gimeni skaita bez gimenes skaita
lidz 24 gadi 6 12% 17 35%
25-34 16 32% 18 37%
35-44 17 34% 10 20%
45-54 9 18% 4 8%
55-64 2 4% 0 0%
vairak par 65 gadiem 0 0% 0 0%
kopa 50 100% 49 100%
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4.zim. Respondenta vecums
(respondentu skaits/ Krievija/-99;
celo ar gimeni -50, celo bez gimenes-49)

0 celo ar gimeni
@ celo bez gimenes

100%

90%

80%

70%

60%

50%

% no respondentu skaita

0, 70/
40% 35% 32% P 34%
30%
20%
20% 18%
12% 8
%
10% +— 2%
o . . 0% 0% 0%
0 T T T T T
lidz 24 gadi 25-34 35-44 4554 55-64 vairak par 65

gadiem

Gimenes sastavs 53% visu respondentu no Krievijas - 3-4 cilvéki, 40% respondentu — 1-2
cilvéki (6.tab., 5.zim.).

Gimenes sastavs 94% respondentu, celojoSo ar gimeni — 2-4 cilvéki (7.tab., 6.zZim.).
Gimenes sastavs 60% respondentu, celojoSo bez gimenes — 2-4 cilvéki, 31% respondentu
— 1 cilvéks.

6.tabula. Cilveku skaits gimené / Krievija

% no respondentu
respondentu skaits skaita
1 cilvéks 16 16%
2 cilveki 24 24%
3 cilveki 29 29%
4 cilveki 24 24%
5 cilvéki un vairak 5 5%
nav atbildi 1 1%
kopa 99 100%
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100%

90%

80%

70%

60%

50%

40%

30%

% no respondentu skaita

20%
10%

0%

7.tabula. Cilvéku skaits gimené / Krievija

5.zim. Cilvéku skaits gimené
(respondentu skaits/ Krievija/ -99)

29%

24%

24%

070

| 1%

1 cilveks

2 divek

3 dlveki

4 Giveki

5 cilveki un vairak

/celo ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo ar respondentu | skaits/ celo | respondentu
gimeni skaita bez dimenes skaita
1 cilvéks 1 2% 15 31%
2 cilveki 14 28% 10 20%
3 cilveki 19 38% 10 20%
4 cilveki 14 28% 10 20%
5 cilvéki un vairak 2 4% 3 6%
nav atbildes 0 0% 1 2%
kopa 50 100% 49 100%
6.zim. Cilvéku skaits gimené
(respondentu skaits/ Krievija/ -99;
celo ar gimeni -50, celo bez gimenes-49) @ celo ar gimen
100% @ celo bez gimenes
90%
80%

70%

60%

50%

40%

% no respondentu skaita

30%

20%

10%

0%

38%

31%
28% 28%
20% 20% 20%
Un ]
2% 4% 0% 2%
=
1 cilvéks 2 divek 3 diveki 4 cilveki 5 diveki un vairak nav atbildi
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51% respondentu no Krievijas parasti celo ar gimeni, 49% respondentu celo bez gimenes
(8.tab., 7.zZim.). 58% respondentu uz Latviju atbraukusi bez gimenes; 39% respondentu uz
Latviju atbraukusi ar gimeni (9.tab., 8.zim.).

76% respondentu celojoSo ar gimeni, uz Latviju atbraukusi ari ar gimeni; 92%
respondentu, parasti celojoSo bez gimenes, uz Latviju atbraukuSi ari bez gimenes
(10.tab.,9.zim.).

67% respondentu no Krievijas labpratak izvélas individualas tures; 30% respondentu
labpratak izvélas celojums ar turisma grupu (11.tab., 10.zZim.). Individualam turém
priekSroku dod 71% respondentu parasti celojoSo bez gimenes un 62% respondentu
celojoso ar gimeni (12.tab., 11.zZim.).

8.tabula. Parasti Jus celojat ar gimeni vai bez gimenes?/Krievija

% no respondentu
respondentu skaits skaita
ar gimeni 50 51%
bez gimenes 49 49%
Kopa 99 100%

7.zim. Parasti Jis celojat ar gimeni vai bez gimenes?
(respondentu skaits / Krievija/ -99)

100%

90%

80%

70%

60%

51% 49%

50%

40%

30%

% no respondentu skaita

20%

10%

0%

ar gimeni bez gimenes

9.tabula. Uz Latviju Jus esat atbraukusi ar gimeni vai bez gimenes?/ Krievija

% no respondentu
respondentu skaits skaita
ar gimeni 39 39%
bez gimenes 57 58%
nav atbildes 3 3%
Kopa 99 100%
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8.zim. Uz Latviju Jus esat atbraukusi ar gimeni vai bez gimenes?
(respondentu skaits / Krievija/ -99)

100%
90%
80%
£
8 70%
("]
2 60% 58%
c
()]
T 50%
=]
a 39%
o 40%
2 5
}o 30%
20%
10% e
0%
ar gimeni bez gimenes nav athildli
10.tabula. Uz Latviju Jus esat atbraukusi ar ¢gimeni vai bez
gimenes?/Krievija/celo ar gimeni vai bez gimenes
respondentu % no respondentu % no
skaits/ celo ar respondentu | skaits/ celo | respondentu
gimeni skaita bez gimenes skaita
ar gimeni 38 76% 1 2%
bez gimenes 12 24% 45 92%
nav atbildes 0 0% 3 6%
kopa 50 100% 49 100%
9.zim. Uz Latviju Jis esat atbraukusi ar gimeni vai bez gimenes?
(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, celo bez gimenes-49) 2 —
celo ar gimeni
100% B celo bez gimenes
92%
90%
80% F6%
£ 70%
S
("]
3 60%
c
()]
B 50%
[~]
Y
9 40%
o
c
& 30% 24%
20%
10% 69
2%
0% | S 0% -_
ar gimeni bez gimenes nav atbildi
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11.tabula. Jis dodat prieksroku individualajam turém vai celojumiem ar tiirisma

grupu?/ Krievija

% no respondentu
respondentu skaits skaita
individualas tures 66 67%
celojums ar tdrisma grupu 30 30%
nav atbildes 3 3%
kopa 99 100%

10.zim.Jis dodat prieksroku individualajam tarém vai celojumiem ar tiirisma grupu?

100%

(respondentu skaits / Krievija/ -99)

90%

80%

70%

67%

60%

50%

40%

30%

30%

% no respondentu skaita

20%

10%

0%

individualas tires

celojurs ar turisma grupu

12.tabula. Jis dodat prieksroku individualajam tiirem vai celojumiem ar turisma
grupu?/ Krievija/celo ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo ar respondentu | skaits/ celo | respondentu
gimeni skaita bez dimenes skaita
individualas tares 31 62% 35 71%
celojums ar tirisma grupu 18 36% 12 24%
nav atbildes 1 2% 2 4%
Kopa 50 100% 49 100%

100%

11.zim. Jus dodat prieksroku individualajam tarém vai celojumiem ar tarisma grupu?

(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, celo bez gimenes-49)

0 celo ar gimeni
@ celo bez gimenes

90%

80%

70% 4

60%

50%

40%

% no respondentu skaita

30%

20%

10%

0%

71%

62%

24%

2%

individualas tares celojuns ar tarisma grupu
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TURISMA PRODUKTA NOTEIKSANA

Brauciena uz Latviju pamatmeérkis 28% respondentu no Krievijas - Latvijas vésturisku un
arhitektlras piemineklu apmekléSana; 27% respondentu - izklaides pasakumi; 24%
respondentu - arstnieciskie, kidrorta un atveseloSanas pasakumi (13.tab., 12.zim.).
Pamatmeérkis 16% respondentu, celojoSo bez gimenes - sporta pasakumi (14.tab., 13.zZim.).
Darijjuma brauciens — pamatmeérkis braucienam uz Latviju 11% respondentu (15.-16.tab.,
14.-15.zZim.). 13% gadijumu darjuma brauciena laika paredzétas tikSanas ar
partneriem/klientiem. Citi Latvija uzturéSanas mérki: satikSanas ar draugiem (2),
caurbraucot (1).

13.tabula. Nosauciet, ludzu, Jusu brauciena uz Latviju pamatmerki/Krievija
% no
respondentu respondentu
skaits skaita
darijuma brauciens 11 11%
Latvijas vésturisku un arhitektiiras piemineklu apmeklésana 28 28%
arstnieciskie, kirorta un atveseloSanas pasakumi 24 24%
izklaides pasakumi 27 27%
sporta pasakumi 11 11%
cits iemesls 5 5%
kopa 106 107%
12.zim. Nosauciet, ludzu, Jusu brauciena uz Latviju pamatmerki.
(respondentu skaits / Krievija/ -99)
100%
o 90%
=
T 80%
; 70%
S 60%
B 50%
o
2 40%
g 30% 28% 249, 27%
s 20% 1% 1%
° 10% XA
oo I L —

darfjuma Latvijasvesturisku  arstnieciskie, iziaides pasakuni  sporta pasakurri dtsiemesls
braudens un arhitektras kirorta un
pienineldu atveselosanas
B Sl

14.tabula. Nosauciet, ludzu, Jusu brauciena uz Latviju pamatmerki Krievija/celo
ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
darijuma brauciens 3 6% 8 16%
Latvijas vésturisku un arhitektdras 17 34% 11 22%
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piemineklu apmeklésana

arstnieciskie, kurorta un

atveseloSanas pasakumi 15 30% 9 18%
izklaides pasakumi 15 30% 12 24%
sporta pasakumi 3 6% 8 16%
cits iemesls 3 6% 2 4%
kopa 56 112% 50 102%

100%

13.zim. Nosauciet, ludzu, Jasu brauciena uz Latviju pamatmerki.
(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, celo bez gimenes-49)
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braucens vesturisku un kirortaun pasalani
arhitektiras  atveseloSsanas
plemflg.l pasakumi
apmellesana

15.tabula. Nosauciet, ludzu, kadi pasakumi tiks veikti Jusu darijuma
brauciena/darijuma tures uz Latviju ietvaros? /Krievija

% no
respondentu respondentu

skaits skaita

tikSanas ar partneriem/klientiem 13 13%
konferencéu, seminaru, izstazu apmeklésana 3 3%
potencialo partneru/klientu mekléSana 3 3%
tirgus izpéte 3 3%
brauciena mérkis nav darijuma ture 86 87%
citi pasakumi 6 6%

Kopa 114 115%
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14.zim. Nosauciet, liidzu, kadi pasakumi tiks veikti Jusu darijuma brauciena/darijuma
tures uz Latviju ietvaros?
(respondentu skaits / Krievija/ -99)
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16.tabula. Nosauciet, ludzu, kadi pasakumi tiks veikti Jusu darijuma
brauciena/darijuma tires uz Latviju ietvaros?/Krievija/celo ar gimeni vai bez
gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez dimenes skaita
tikSanas ar partneriem/klientiem 5 10% 8 16%
konferenéu, seminaru, izstazu
apmeklésana 2 4% 1 2%
potencialo partneru/klientu
mekléSana 1 2% 2 4%
tirgus izpéte 0 0% 3 6%
brauciena mérkis nav darijuma
tdre 45 90% 41 84%
citi pasakumi 3 6% 3 6%
kopa 56 112% 58 118%
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15.zim. Nosauciet, lidzu, kadi pasakumi tiks veikti Jusu darijuma
brauciena/ darijjuma tures uz Latviju ietvaros?
(respondentu skaits / Krievija/-99;

celo ar gimeni -50, celo bez gimenes-49)
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brauciena meérkis
nav darijuma tdre

citi pasékumii

58% respondentu Latvijas apmekléjuma laika veletos apmeklét Rigas vesturiskos un
arhitekttras piemineklus; 28% respondentu - apmeklét pasakumus, saistitos ar Latvijas
kultiras tradicijam; 26% respondentu - apmeklét lauku vidi; 13% respondentu - vélétos
apmeklét Latvijas regionu vésturiskos un arhitektiiras piemineklus; 6% respondentu -
sakrala turisma objekti /baznicas, klosteri/, svétcelojumi (17.tab., 16.zim.). Respondentu
nosauca regionus: Jirmala (3), Sigulda (1), Kuldiga (1).

17.tabula. Ko Jums Latvija butu interesanti apmeklet - vesturiskus un
arhitekturas piemineklus, iepazit Latvijas kulturas tradicijas? /Krievija

% no
respondentu respondentu

skaits skaita

Rigas vésturiskie un arhitektiras pieminekli 57 58%
Latvijas regionu vésturiskie un arhitektiras pieminekli 13 13%
apmeklét lauku vidi 26 26%
sakrala turisma objekti /baznicas, klosteri/, svétcelojumi 6 6%
apmeklét pasakumus, saistitos ar Latvijas kultiras tradicijam 28 28%

Kopa 130 131%
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16.zim. Ko Jums Latvija butu interesanti apmeklet - vésturiskus un arhitekturas
pieminek]us, iepazit Latvijas kultiras tradicijas?
(respondentu skaits / Krievija/ -99; atbilzu skaits-130)
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% no respondentu skaita
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Rigas vésturiskie un Latvijas regjonu apmekiét laukuvid  sakrala tirisma objelkti apmekdét pasakunus,
arhitektiras pienrinekji vésturiskie un /bazricas, Kosteri/, saisfitos ar Latvijas
arhitektras pierrineli svétcejojumi kuitiras tradicjam

18.tabula. Ko Jums Latvija butu interesanti apmeklet - vesturiskus un
arhitekturas piemineklus, iepazit Latvijas kulturas tradicijas?/Krievija/celo ar
gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
Rigas vésturiskie un arhitekturas
pieminekli 25 50% 32 65%
Latvijas regionu vésturiskie un
arhitekturas pieminekli 9 18% 4 8%
apmeklét lauku vidi 13 26% 13 27%
sakrala turisma objekti /baznicas,
klosteri/, svétcelojumi 4 8% 2 4%
apmeklet pasakumus, saistitos ar
Latvijas kultUras tradicijam 17 34% 11 22%
kopa 68 136% 62 127%
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17.zim. Ko Jums Latvija bitu interesanti apmeklét - vésturiskus un arhitektiiras piemineklus,
iepazit Latvijas kultUras tradicijas?
(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, celo bez gimenes-49)
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° 18%
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Rigas vesturiskie un Latvijas regonu apmekiet lauku vidi salrdla tirisma objelti  apmekdet pasikumus,
arhitektiras pieninekli vesturiskie un /bazricas, Kosteri/, saistitos ar Latvias
arhitekttras pienineldi svétceelgjuni lulttras tradidjam

67% respondentiem vizites laika butu interesanta atputa pie juras; 35% respondentiem -
kurortu-arstnieciskas  procediras; 25%  respondentiem -  skaistuma  salonu
apmekléSana/SPA salonu apmekléSana; 16% respondentiem - trenazieru zales
apmekléSana; 3% respondentiem - arstu-specialistu apmekiéSana (kosmetologs (2),
manualais terapeits (1)) (19.tab., 18.zim.). Respondentus, celojoSus ar gimeni interesétu
kdrortu-arstnieciskas procediiras (mineralvannas, arstnieciskas dinas, masazas) un atpita
pie jUras vairak, neka respondentus celojoSus bez gimenes (20.tab., 19.zim.).

19.tabula. Kadi arstnieciskie, kiirorta, atveselosanas pasakumi Latvija Jums

butu interesanti? /Krievija

% no
respondentu respondentu
skaits skaita
arstu - specialistu apmekléSana 3 3%
kdrortu-arstnieciskas proceduras (mineralvannas, arstnieciskas
diinas, masazas) 35 35%
atputa pie juras 66 67%
skaistuma salonu apmekléSana/SPA salonu apmekléSana 25 25%
trenazieru zales apmekléSana 16 16%
Kopa 145 146%
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18.zim. Kadi arstnieciskie, kirorta, atveselosanas pasakumi Latvija Jums biitu
interesanti?
(respondentu skaits / Krievija/ -99; atbilzu skaits-145)
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arstu - specialistu  kirortu-arstniedsias  atpita pie jiras skaistuna salonu trenaZieru Ziles
apmekieSana procediras apmekiésana/ SPA apmeklésana
(mineralvannas, salonu apmekiésana
arstniedsi@s dimas,
nmasazas)

20.tabula. Kadi arstnieciskie, kiirorta, atveselosanas pasakumi Latvija Jums

butu interesanti?/Krievija/celo ar gimeni vai bez gimenes
respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
arstu - specialistu apmekléSana 2 4% 1 2%
kdrortu-arstnieciskas  proceduras
(mineralvannas, arstnieciskas
diinas, masazas) 22 41% 13 25%
atputa pie juras 35 65% 31 60%
skaistuma salonu
apmekléSana/SPA salonu
apmeklésana 12 22% 13 25%
trenazieru zales apmekléSana 7 13% 9 17%
Kopa 78 144% 67 129%
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19.zim. Kadi arstnieciskie, kiirorta, atveselosanas pasakumi Latvija Jums biitu interesanti?
(respondentu skaits / Krievija/-99;
celo ar gimeni -50, celo bez gimenes-49)
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100%
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arstu - specialistu kirortu-arstniedskas atpita pie joras skaistuna salonu trenaZieru ziles
apnrekiésana procediras apnrekiésana/ SPA salonu apnekiésana
(nineralvannas, apmekiésana
arstniedskas dinas,
nmasazas)

No izklaides pasakumiem 48% visu respondentu no Krievijas vélétos apmeklét restoranus,
kafejnicas (t.sk. ar nacionalo virtuvi); 39% respondentu véletos apmeklet koncertus; 31%
respondentu - diskotékas, klubus; 20% respondentu - pirtis, saunas; 14% respondentu -
banketus Latvijas pilis (t.sk. 20% celojoSo ar gimeni) (21.tab., 20.zZim.).

12% respondentu celojoSo bez gJimenes vélétos apmeklét slégtos izklaides pasakumus
(22.tab., 21.z2im.).

21.tabula. Kadus izklaides pasakumus Jus veletos apmeklét Latvija? /Krievija

respondentu % no respondentu

skaits skaita
koncertus 39 39%
diskotékas, klubus 31 31%
restoranus, kafejnicas (t.sk. ar nacionalo virtuvi) 48 48%
banketus Latvijas pilis 14 14%
pirtis, saunas 20 20%
slegtos izklaides pasakumus 7 7%
Kopa 159 161%

20.zim. Kadus izklaides pasakumus Jus vélétos apmeklét Latvija?
(respondentu skaits / Krievija/ -99; atbilzu skaits-159)
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22.tabula.

Kadus

Krievija/celo ar gimeni vai bez gimenes

izklaides pasakumus Jus veletos apmeklet Latvija?/

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita

koncertus 19 38% 20 41%
diskotékas, klubus 11 22% 20 41%
restoranus, kafejnicas (t.sk. ar
nacionalo virtuvi) 28 56% 20 41%
banketus Latvijas pilis 10 20% 4 8%
pirtis, saunas 8 16% 12 24%
slégtos izklaides pasakumus 1 2% 6 12%
Kopa 77 154% 82 167%

100%

21.zim. Kadus izklaides pasakumus Jus véletos apmeklét Latvija?
(respondentu skaits / Krievija/ -99;

celo ar gimeni -50, ce|o bez gimenes-49)
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No sporta pasakumiem Latvija respondentiem no Krievijas butu interesants atputa ar
jahtam (26%); sporta sacensibas (26%); udens sporta veidi (21%); Udens tdrisms pa
Latvijas upém (21%); ziemas sporta veidi (17%) (23.tab., 22.Zim.).
Respondentus, celojoSus ar gimeni vairak, neka respondentus celojoSus bez gimenes,
interesetu atputa ar jahtam, Udens turisms pa Latvijas upém, kajam ejamais tdrisms
ziemas sporta veidi (20.tab., 19.zim.).

23.tabula. Kadus sporta pasakumus Jus veletos apmeklet Latvija? /Krievija

% no
respondentu respondentu
skaits skaita
sporta sacensibas 26 26%
piedaliSanas sporta sacensibas 4 4%
udens tdrisms pa Latvijas upém 21 21%
udens sporta veidi 21 21%
atputa ar jahtam 26 26%
izjades ar zirgiem 10 10%
velotlrisms 13 13%
ziemas sporta veidi 17 17%
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kajam ejamais turisms 14 14%

cits 2 2%

kopa 154 156%

22.zim. Kadus sporta pasakumus Jus véletos apmeklét Latvija?
(respondentu skaits / Krievija/ -99; atbilzu skaits-154)
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24.tabula. Kadus sporta pasakumus Jus veletos apmeklét Latvija?/ Krievija/celo
ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
sporta sacensibas 10 20% 16 33%
piedaliSanas sporta sacensibas 2 4% 2 4%
Udens turisms pa Latvijas upém 15 30% 6 12%
udens sporta veidi 9 18% 12 24%
atpata ar jahtam 15 30% 11 22%
izjades ar zirgiem 5 10% 5 10%
veloturisms 3 6% 10 20%
ziemas sporta veidi 11 22% 6 12%
kajam ejamais turisms 11 22% 3 6%
cits 0 0% 2 4%
kopa 81 162% 73 149%
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23.zim. Kadus sporta pasakumus Jius vélétos apmeklét Latvija?
(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, celo bez gimenes-49)
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LATVIJAS APMEKLEJUMA RAKSTUROJUMS

41% respondentu no Krievijas apmekl€ja Latviju pirmo reizi; 55% respondentu atbrauca uz
Latviju atkartoti (32% respondentu — otrais apmekl&jums, 25% respondentu — tresais un

vairak apmekléjumi) (25.-26.tab., 24.-25.zim.).

25.tabula. Cik biezi Jis apmekl&jat Latviju?/Krievija

% no
respondentu respondentu
skaits skaita
pirmais apmekléjums 41 41%
otrais apmekI&jums 32 32%
treSais un vairak apmekIgjumi 25 25%
nav atbildes 1 1%
kopa 99 100%
24.zim. Cik biezi Jis apmekléjat Latviju?
(respondentu skaits / Krievija/ -99)
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i

26.tabula. Cik biezi Jus apmekl€jat Latviju?/Krievija/celo ar gimeni vai bez

gimenes
respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
pirmais apmekléjums 22 44% 19 39%
otrais apmekléjums 16 32% 16 33%
treSais un vairak apmekIgjumi 12 24% 13 27%
nav atbildes 0 0% 1 2%
kopa 50 100% 49 100%
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25.zim. Cik biezi Jus apmekl€jat Latviju?
(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, ce|o bez gimenes-49)
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57% respondentu (64% - celojoSie ar gimeni, 51% - celojoSie bez gimenes) pilnigi vai
drizak attaisnojas gaidas par valsti, par servisa limeni (27.-28.tab., 26.-27.zZim.).

27.tabula. Vai pirmo reizi apmeklejot Latviju attaisnojas Jusu gaidas par valsti,
ar servisa limeni? /Krievija

% no
respondentu respondentu

skaits skaita

pilnigi attaisnojas 23 23%
drizak attaisnojas 34 34%
drizak neattaisnojas 3 3%
pilnigi neattaisnojas 4 4%
gruti atbildét 23 23%
nav atbildes 12 12%

kopa 99 100%
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26.zim. Vai pirmo reizi apmeklejot Latviju attaisnojas Jusu gaidas par valsti, par servisa

100%

imeni?
(respondentu skaits / Krievija/ -99)
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28.tabula. Vai pirmo reizi apmekiejot Latviju attaisnojas Jusu gaidas par valsti,
ar servisa limeni? / Krievija/celo ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
pilnigi attaisnojas 15 30% 8 16%
drizak attaisnojas 17 34% 17 35%
drizak neattaisnojas 1 2% 2 4%
pilnigi neattaisnojas 0 0% 4 8%
gruti atbildét 12 24% 11 22%
nav atbildes 5 10% 7 14%
kopa 50 100% 49 100%
27.zim. Vai pirmo reizi apmekléjot Latviju attaisnojas Jusu gaidas par valsti, par servisa limeni?
(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, celo bez gimenes-49)
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Latvijas apmeklgjuma ilgums 79% visu respondentu no Krievijas (84% - celojosiem ar
gimeném, 74% - celojoSiem bez gimeném) bija 3 un vairak dienas (29.-30.tab., 28.-
29.z2im.).

29.tabula. Cik ilgs gaidams Jusu Latvijas apmeklejums?/Krievija

respondentu skaits % no respondentu skaita
1 diena 4 4%
2 dienas 17 17%
3 dienas 25 25%
4 un vairak 53 54%
kopa 99 100%

28.zim. Cik ilgs gaidams Jusu Latvijas apmeklejums?
(respondentu skaits // Krievija/ -99)
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30.tabula. Cik ilgs gaidams Jiisu Latvijas apmeklejums?/ Krievija/celo ar gimeni
vai bez gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
1 diena 2 4% 2 4%
2 dienas 6 12% 11 22%
3 dienas 7 14% 18 37%
4 un vairak 35 70% 18 37%
kopa 50 100% 49 100%
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29.zim. Cik ilgs gaidams Jusu Latvijas apmekléjums?

(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, ce|o bez gimenes-49)
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Faktori, ietekméjoSie izvéleties celojumam Latviju: dabas apstakli/klimats, jlra, daba (36%
respondentu no Krievijas); izklaides (24% respondentu); valsts kulttras pieminekli (21%
respondentu); brauciena cena (17% respondentu) (31.-32.tab., 30.-31.Zim.).
respondentu, celojoSo ar gimeni, atzZim&ja, ka Latvija dzivo radinieki, pazinas. Citi
respondentu nosauktie faktori: JAK un koncerti Dzintaros (4 atbildes); sporta sacensibas

(4); sanatorijas, arstésanas (3).

31.tabula. Kapéc Jis celojumam izvelejaties tiesi Latviju? /Krievija

respondentu % no respondentu

skaits skaita
darijuma brauciens/izvéli nenoteicu es 9 9%
valsts kulturas pieminekli 21 21%
dabas apstakli/klimats, jura, daba 36 36%
noteikta servisa limena esamiba 7 7%
daudzveidiga apmekléjuma programma 8 8%
izklaides 24 24%
brauciena cena 17 17%
nav gritibu brauciena noformésana 5 5%
Latvija dzivo radinieki, pazinas 10 10%
cits iemesls 14 14%
Kopa 151 153%
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30.zim. Kapéc Jus celojumam izvel&jaties tiesi Latviju?
(respondentu skaits / Krievija/ -99; atbilzu skaits-151)
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32.tabula. Kapéc Jis celojumam izveléjaties tiesi

gimeni vai bez gimenes

Latviju? /Krievija/celo ar

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
darijuma brauciens/izvéli
nenoteicu es 3 6% 6 12%
valsts kulturas pieminekli 13 26% 8 16%
dabas apstakli/klimats, jura, daba 18 36% 18 37%
noteikta servisa limena esamiba 4 8% 3 6%
daudzveidiga apmekl&€juma
programma 3 6% 5 10%
izklaides 11 22% 13 27%
brauciena cena 9 18% 8 16%
nav grutibu brauciena
noformésana 2 4% 3 6%
Latvija dzivo radinieki, pazinas 8 16% 2 4%
cits iemesls 6 4% 8 16%
Kopa 77 154% 74 151%
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31.zim.Kapéc Jus celojumam izvéléjaties tiesi Latviju?
(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, celo bez gimenes-49)
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CELOJUMA VALSTS IZVELI IETEKMEJOSA FAKTORA NOVERTEJUMS
Respondenti novértéja faktoru, kas ietekmé valsts izvéli, nozimibu péc 10 ballu skalas, kur
1 balle — pavisam nenozimigs faktors, 10 balles — loti nozimigs faktors.

P&c respondentu novért€juma nozimigakie faktori ir: pazinu, draugu, radinieku, kolégu
rekomendacijas (8,54 balles /8,60 balles — celojoSo bez gimeném novértéjums); tdrisma
adentiru darbinieku rekomendacijas (7,52 balles); saita esamiba/lapaspuse interneta (7,13
balles) (33.-34.tab., 32.-33.z2im.).

Augstakminéto faktoru nozimibu apstiprina ari respondentu atbildes par tris viniem
nozimigakajiem faktoriem: pazinu, draugu, radinieku, kolégu rekomendacijas - ir
nozimigakais faktors 74% respondentu, saita esamiba/lapaspuse interneta - 60%
respondentu; tidrisma adgentlru darbinieku rekomendacijas - 55% respondentu (35.-
36.tab., 34.-35.z2im.).

33.tabula. Faktoru novertejums/ Krievija

vidéja balle
saita esamiba/lapaspuse interneta 7.13
banera esamiba/atsauce interneta 5.14
reklamas CD diski 4.67
reklamas brosiras 5.69
izstazu apmekléSana 4.97
informacija avizés, zurnalos 6.35
informacija/reklamas Klipi televizija 6.38
pazinu, draugu, radinieku, kolédu rekomendacijas 8.54
tlrisma agenturu darbinieku rekomendacijas 7.52

32.zim. Novértéjiet péc 10 ballu skalas cik svarigs Jums ir sekojosais faktors, izvéloties valsti
celojumam.
1 balle — pavisam mazsvarigs faktors, 10 balles - |oti svarigs faktors
(respondentu skaits / Krievija/ -99)
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34.tabula. Faktoru novértéjums/Krievija/celo ar gimeni vai bez gimenes

vidéja balle /celo ar | vid€ja balle /celo

gimeni bez gimenes
saita esamiba/lapaspuse interneta 6.92 7.33
banera esamiba/atsauce interneta 4.94 5.33
reklamas CD diski 4.54 4.80
reklamas brosiras 5.39 5.97
izstazu apmekléSana 4.30 5.66
informacija avizés, zurnalos 6.34 6.36
informacija/reklamas klipi televizija 6.46 6.30
pazinu, draugu, radinieku,  kolégu
rekomendacijas 8.48 8.60
thrisma agentdiru darbinieku
rekomendacijas 7.60 7.44

33.zim. Noverté&jiet péc 10 ballu skalas cik svarigs Jums ir sekojosais faktors, izvéloties valsti
ceojumam.
1 balle—pavisam mazsvarigs faktors, 10 balles- |oti svarigs faktors

(resgondentu skaits/ Krieyija/ -99;

10.00 celo ar gimeni -50, celo bez gimenes-49)
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35.tabula. No minétajiem faktoriem - kuri TRIS Jums ir svarigakie? /Krievija

respondentu % no respondentu

skaits skaita
saita esamiba/lapaspuse interneta 59 60%
banera esamiba/atsauce interneta 3 3%
reklamas CD diski 6 6%
reklamas brosiras 16 16%
izstazu apmekléSana 3 3%
informacija avizés, zurnalos 38 38%
informacija/reklamas Klipi televizija 21 21%
pazinu, draugu, radinieku, koleégu rekomendacijas 73 74%
tdrisma adentlru darbinieku rekomendacijas 54 55%
Kopa 273 276%
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34.zim. No minétajiem faktoriem - kuri TRIS Jums ir svarigakie?
(respondentu skaits / Krievija/ -99; atbilzu skaits-273)
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36.tabula. No minétajiem faktoriem - kuri TRIS Jums ir svarigakie?
/Krievija/celo ar gimeni vai bez gimenes
respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
saita esamiba/lapaspuse interneta 32 64% 27 55%
banera esamiba/atsauce interneta 3 6% 0 0%
reklamas CD diski 2 4% 4 8%
reklamas brosiras 6 12% 10 20%
izstaZzu apmekléSana 1 2% 2 4%
informacija avizés, zurnalos 20 40% 18 37%
informacija/reklamas Klipi televizija 10 20% 11 22%
pazinu, draugu, radinieku, kolégu
rekomendacijas 39 78% 34 69%
tirisma  agentiru  darbinieku
rekomendacijas 31 62% 23 47%
kopa 144 288% 129 263%
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35.zim.No minétajiem faktoriem - kuri TRIS Jums ir svarigakie?
(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, ce|o bez gimenes-49)
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IzvEloties Latviju par celojuma valsti, ietekméjosSie faktori bija sekojoSie: pazinu, draugu,
radinieku, kolégu rekomendacijas (62% respondentu no  Krievijas); saita
esamiba/lapaspuse internetda (53% respondentu); tlrisma adentiiru darbinieku
rekomendacijas (43% respondentu) (37.-38.tab., 36.-37.zim.).

37.tabula. Kuri no minétajiem faktoriem, visvairak ietekméja Jus celosanai
izveleties Latviju? /Krievija

respondentu % no respondentu

skaits skaita
saita esamiba/lapaspuse interneta 52 53%
banera esamiba/atsauce interneta 1 1%
reklamas CD diski 4 4%
reklamas brosiras 11 11%
izstazu apmekléSana 5 5%
informacija avizés, zurnalos 13 13%
informacija/reklamas Klipi televizija 11 11%
pazinu, draugu, radinieku, kolégu rekomendacijas 61 62%
tlrisma adentlru darbinieku rekomendacijas 43 43%
Kopa 201 203%
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36.zim. Kuri no minétajiem faktoriem, visvairak ietekmeéja Jis celosanai izvéléties Latviju?
(respondentu skaits / Krievija/ -99; atbilzu skaits-201)
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38.tabula. Kuri no minéetajiem faktoriem, visvairak ietekmé&ja Jis celosanai
izvéléties Latviju? / Krievija/celo ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita

saita esamiba/lapaspuse interneta 29 58% 23 47%
banera esamiba/atsauce interneta 1 2% 0 0%
reklamas CD diski 2 4% 2 4%
reklamas brosiras 7 14% 4 8%
izstaZzu apmekléSana 2 4% 3 6%
informacija avizés, zurnalos 11 22% 2 4%
informacija/reklamas Klipi televizija 7 14% 4 8%
pazinu, draugu, radinieku, kolégu
rekomendacijas 33 66% 28 57%
tirisma  agentiru  darbinieku
rekomendacijas 24 48% 19 39%
kopa 116 232% 85 173%
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37.zim.Kuri no minétajiem faktoriem, visvairak ietekméja Jiis celosanai izvéléeties Latviju?
(respondentu skaits / Krievija/ -99;

celo ar gimeni -50, celo bez gimenes-49)
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INFORMACIJAS IEVAKSANA PAR VALSTI PIRMS DOSANAS
CELOJUMA

Pirms dosanas celojuma 70% respondentu no Krievijas labpratak ievac informaciju par
valsti interneta; 48% respondentu — celvezos; 34% - reklamas bukletos (39.tab., 38.zZim.).

55% visu respondentu no Krievijas uzskata, ka reklamas rulliSus par dazadam valstim,
celojumiem TV kanalos demonstré reti (34%) vai loti reti (21%). (41.tab., 40.2im.). 11%
respondentu uzskata, ka reklamas rulliSus nerada vispar.

39.tabula. Kada veida Jums patik ievakt informaciju par valsti pirms dosanas
celojuma? /Krievija

respondentu % no respondentu

skaits skaita
reklamas bukleti 34 34%
reklamas lapas 8 8%
gramatas 12 12%
celvezi 48 48%
CD diski 3 3%
DVD/video diski 4 4%
internets 69 70%
kopa 178 180%

38.zim. Kada veida Jums patik ievakt informaciju par valsti pirms dosanas celojuma?

(respondentu skaits / Krievija/ -99; atbilzu skaits-178)
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40.tabula. Kada veida Jums patik ievakt informaciju par valsti pirms dosanas
celojuma?/ Krievija/celo ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
reklamas bukleti 21 42% 13 27%
reklamas lapas 3 6% 5 10%
gramatas 6 12% 6 12%
celvezi 26 52% 22 45%
CD diski 1 2% 2 4%
DVD/video diski 4 8% 0 0%
internets 35 70% 34 69%
kopa 96 192% 82 167%

39.zim.Kada veida Jums patik ievakt informaciju par valsti pirms dosanas celojuma?
(respondentu skaits / Krievija/ -99;

100%

celo ar gimeni -50, celo bez gimenes-49)
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41.tabula.Péc Jusu viedokla, cik biezi TV kanalos tiek demonstréti reklamas
rullisSi par dazadam valstim, celojumiem? /Krievija

respondentu % no respondentu
skaits skaita
loti bieZi 3 3%
biezi 13 13%
reti 34 34%
loti reti 21 21%
vispar nerada 11 11%
gruti atbildét 17 17%
kopa 99 100%
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40.zim. Péc Jusu viedokla, cik bieZi TV kanalos tiek demonstréti reklamas rullisi par dazadam
valstim, celojumiem?
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42.tabula. Pec Jusu viedokla, cik biezi TV kanalos tiek demonstreti reklamas
rulliSi par dazadam valstim, celojumiem?/Krievija/celo ar gimeni vai bez
gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
oti biezi 1 2% 2 4%
biezi 8 16% 5 10%
reti 20 40% 14 29%
loti reti 12 24% 9 18%
vispar nerada 5 10% 6 12%
gruti atbildét 4 8% 13 27%
kopa 50 100% 49 100%
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41.zim.Péc Jisu viedokla, cik bieZi TV kanalos tiek demonstréti reklamas rulli$i par dazadam
valstim, celojumiem?
(respondentu skaits / Krievija/ -99;
celo ar gimeni -50, celo bez gimenes-49)

O celo ar gimeni
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35% visu respondentu no Krievijas izvélas valsti 1 — 3 ménesus pirms brauciena. Mazak ka
1 ménesi pirms brauciena, celojuma valsti izvélas 26% respondentu (43.-44.tab., 42-
43.Zim.). 22% respondentu celojoSie ar gimeni izvélas valsti 4 — 6 méEneSus pirms
brauciena.

43.tabula. Kada laika spridi lidz celojuma sakumam Jus izvelaties
valsti? /Krievija

respondentu % no respondentu
skaits skaita
mazak, ka 1 menesi lidz braucienam 26 26%
1-3 ménesus pirms 35 35%
4-6 ménesus pirms 14 14%
7-9 ménesus pirms 6 6%
10-12 ménesus pirms 3 3%
vairak ka 1 gadu pirms 3 3%
gruti atbildét 12 12%
kopa 99 100%
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42.zim. Kada laika spridi lidz celojuma sakumam Jus izvélaties valsti?
(respondentu skaits / Krievija/ -99)
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% no respondentu skaita

40% 35%
30% 26%
20% 4% 12%
10% 69
|_| 3% 3%
0% T T T T 1 . T 1 . T
mazak, ka 1 1-3nenesus  4-6nEneSus  7-9nenesus  10-12neneSus vairdkka 1gadu  griiti athildét
nenesi lidz pirns pirns pirns pirns pirns
braucienam

44.tabula. Kada laika spridi lidz celojuma sakumam Jus izvelaties valsti?/
Krievija/celo ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita

mazak, ka 1 meénesi Ilidz
braucienam 10 20% 16 33%
1-3 ménesus pirms 16 32% 19 39%
4-6 ménesus pirms 11 22% 3 6%
7-9 ménesus pirms 4 8% 2 4%
10-12 ménesus pirms 2 4% 1 2%
vairak ka 1 gadu pirms 2 4% 1 2%
gruti atbildét 5 10% 7 14%
kopa 50 100% 49 100%
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43.zim. Kada laika spridi lidz celojuma sakumam Jus izvélaties valsti?
(respondentu skaits/ Krievija/ -99;

celo ar gimeni -50, cejo bez gimenes-49) 8 celo ar Gimen

B celo bez gimenes

100%

90%

80%

70%

60%

50%
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20% 149,
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0% —-—;—Eh—v—:h—v—:h—v—

mazak, ka 1 1-3 menesus 4-6 ménesus 7-9mereSus  10-12meneSus  vairdkka 1gadu  griti athilot

menesi idz pirns pirns pirns pirns pirns
braucenam
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REKLAMAS KLIPA PAR LATVIJU NOVERTEJUMS

Raksturojot reklamas klipu par Latviju, respondenti no Krievijas uzskata, ka Klips ir
informativs (33%); rosinoSs braucienam (13%); atgadinoSs (11%) (45.tab., 44.zZim.).

45.tabula. Ka Jus raksturotu reklamas klipu par Latviju, kurs tika demonstrets

televizija?/Krievija
respondentu % no respondentu

skaits skaita
informativs 33 33%
atgadinoss 11 11%
agresivs 1 1%
dinamisks 9 9%
rosinoss braucienam 13 13%
cits/neredz klipu 24 24%
grati atbildét 8 8%
kopa 99 100%

100%

44.zim. Ka Jus raksturotu reklamas klipu par Latviju, kurs tika demonstréts televizija?
(respondentu skaits / Krievija/ -99)

90%

80%

70%

60%

50%

40%

30%

33%

% no respondentu skaita

24%

20%

10%

11%

9%

13%

0%

1%

informativs

atgadinoss agresivs

dinarrisks

rosinoSs braucenam  cits/ neredz kijpu

46.tabula. Ka Jus raksturotu reklamas klipu par Latviju, kurs tika demonstréts
televizija?/Krievija/celo ar gimeni vai bez gimenes

respondentu % no respondentu % no
skaits/ celo | respondentu | skaits/ celo | respondentu
ar gimeni skaita bez gimenes skaita
informativs 20 40% 13 27%
atgadinoss 6 12% 5 10%
agresivs 1 2% 0 0%
dinamisks 3 6% 6 12%
rosinoS$s braucienam 6 12% 7 14%
cits/neredz klipu 9 18% 15 31%
gruti atbildét 5 10% 3 6%
kopa 50 100% 49 100%
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1.PIELIKUMS
QUESTIONNAIRE

This research was organized by State Tourism Development Agency (Tirisma attistibas valsts agentdra) in
order to study motivational factors influencing the choice of destination made by tourists. We would kindly

ask You to participate in this research.

Please mark Your answers by circling the appropriate number. The amount of possible answers is stated in

the brackets after the question.

This research is confidential and anonymous; Your answers will be processed together with the answers of

other respondents.

Questions Answers
Please name the main reason | 1 | Business trip
for Your visit to Latvia. 2 | To visit historical and architectural monuments of Latvia
(mark one answer) 3 | Health-related (visiting resorts, etc.)
4 | Entertainment
5 | Sport events
6 | Other (please specify)
Please name the activities You | 1 | Meetings with partners/clients
will take part in during Your | 2 | Attendance of conferences, seminars, exhibitions
business trip to Latvia. 3 | Search for potential partners/clients
(mark all answers that apply) 4 | Market research
5 | Other (please specify)
6 | Business was not the purpose of this trip
Which locations/events would | 1 | Historical and architectural monuments of Riga
You be interested in | 2 | Historical and architectural monuments of Latvia
visiting/attending to get (please specify, which region?)
acquainted with historical
and architectural | 3 | Countryside tourism
monuments and traditions | 4 | Sacral tourism/visiting churches, pilgrimage
of Latvia? 5 | Attendance of traditional cultural events of Latvia
(mark all answers that apply)
Which health-related | 1 | Visiting a medical professional (please
procedures and/or specify)
activities are You interested | 2 | Health-related procedures like massages, mineral water baths,
in while visiting Latvia? therapeutic mud baths, etc.
(mark all answers that apply) 3 | Visiting the seaside
4 | Visiting a beauty parlor/SPA
5 | Visiting a gym
What kind of entertainment | 1 | Concerts
events would You like to |2 | Disco, clubs
attend in Latvia? 3 | Restaurants, cafes (including Latvian national cuisine)
(mark all answers that apply) 4 | Banquets in the different palaces of Latvia
5 | Closed for general public (invitation only) entertainment events
What kind of sport events | 1 | Participation in sport competition
would You like to | 2 | Water-related sports
attend/participate in Latvia? 3 | Horse riding
(mark all answers that apply) 4 | Cycling
5 | Winter sports
6 | Walkabout
7 | Other (please specify)
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7 | How often do You visit Latvia? | 1 | This is my first visit
(mark one answer) 2 | This is my second visit
3 | This is my third visit (or more)
8 | Were Your expectations about | 1 | Were totally met
the country and the level of | 2 | Rather met
service met during your first | 3 | Rather not met
visit to Latvia? 4 | Were totally not met
(mark one answer) 5 | Difficult to answer
9 | Why did You choose to visit | 1 | Business trip/I had no choice in the matter
Latvia? 2 | Cultural heritage of Latvia
(mark all answers that apply) 3 | Environment (climate, nature, seaside)
4 | Certain level of service
5 | Diverse entertainment program
6 | Entertainment
7 | Cost of the trip
8 | Easiness of paperwork necessary for the trip
9 | I have relatives and/or friends that live in Latvia
10 | Other (please specify)
10 | What is the duration of Your | 1 | 1day
stay in Latvia? 2 | 2days
(mark one answer) 3 | 3 days
4 | 4 days and more
11 | On a scale from 1 to 10 please
evaluate the importance of the 12 3 4 5 6_7 8_9_ 10
following factor while choosing
the country to visit: 11. difficult to answer
presence of website in the
Internet 1 point — not important at all
(mark one answer) 10 points - extremely important
12 | On a scale from 1 to 10 please
evaluate the importance of the 1.2 3 45 6 _7 8 9 10
following factor while choosing
the country to visit: presence 11. difficult to answer
of banner/link in the
Internet 1 point — not important at all
(mark one answer) 10 points - extremely important
13 | On a scale from 1 to 10 please
evaluate the importance of the 1.2 3 45 6.7 8 9 10
following factor while choosing
the country to visit: 11. difficult to answer
advertising CD (mark one
answer)
1 point — not important at all
10 points - extremely important
14 | On a scale from 1 to 10 please

evaluate the importance of the
following factor while choosing
the country to visit:
advertising brochures

(mark one answer)

1.2 3 4 5 6_7 8 9 10

11. difficult to answer

1 point — not important at all
10 points - extremely important
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15 | On a scale from 1 to 10 please
evaluate the importance of the 1.2 3 4 5 6_7 8 9 10
following factor while choosing
the country to visit: 11. difficult to answer
attendance of exhibitions
(mark one answer)
1 point — not important at all
10 points - extremely important
16 | On a scale from 1 to 10 please
evaluate the importance of the 1.2 3 45 6 7 8 9 10
following factor while choosing
the country to visit: 11. difficult to answer
information in newspapers,
magazines
(mark one answer) 1 point — not important at all
10 points - extremely important
17 | On a scale from 1 to 10 please
evaluate the importance of the 1.2 3 45 6 7 8 9 10
following factor while choosing
the country to visit: 11. difficult to answer
infomercials on TV
(mark one answer)
1 point — not important at all
10 points - extremely important
18 | On a scale from 1 to 10 please
evaluate the importance of the 1.2 3 45 6 7 8 9 10
following factor while choosing
the country to visit: 11. difficult to answer
friends’, relatives’,
colleagues’
recommendations 1 point — not important at all
(mark one answer) 10 points - extremely important
19 | On a scale from 1 to 10 please
evaluate the importance of the 1.2 3 4 5 6 _7 8 9 10
following factor while choosing
the country to visit: 11. difficult to answer
tourist agencies employees’
recommendations
(mark one answer) 1 point — not important at all
10 points - extremely important
20 | Which THREE factors are most Presence of website in the Internet
important to You? Presence of banner/link in the Internet
(mark three answers) Advertising CD
Advertising brochures
Attendance of exhibitions
Information in newspapers, magazines
Infomercials on TV
Friends’, relatives’, colleagues’ recommendations
Tourist agencies employees’ recommendations
21 | Which of the listed factors Presence of website in the Internet

influenced Your choice to come
to Latvia most?
(mark all answers that apply)

OCoONOCULTRAWNRHEHOONOULDA,WN -

Presence of banner/link in the Internet
Advertising CD

Advertising brochures

Attendance of exhibitions

Information in newspapers, magazines
Infomercials on TV

Friends’, relatives’, colleagues’ recommendations
Tourist agencies employees’ recommendations
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22 | Which types of informational | 1 | Advertising booklets
materials You prefer while | 2 | Advertising leaflets
gathering information about | 3 | Books
the country of Your | 4 | Travel guides
destination? 5 |CD
(mark all answers that apply) 6 | DVD/VCD

7 | Intenet

23 | In Your opinion, how often are | 1 | Very often
advertising clips about different | 2 | Often
countries or travel being shown | 3 | Seldom
on TV? 4 | Very seldom
(mark one answer) 5 | Aren't being shown at all

6 | Difficult to answer

24 | How would You describe the | 1 | Informational
advertising about Latvia that | 2 | Reminding
was shown on TV? 3 | Aggressive

4 | Dynamic
(Mark all answers that apply) 5 | Prompting to visit
6 | Other (please specify)

25 | How early before the trip do | 1 | Less that a month before the trip
You decide which country to | 2 | 1-3 months in advance
visit? 3 | 4-6 months in advance
(mark one answer) 4 | 7-9 months in advance

5 | 10-12 months in advance
6 | More than a year in advance
7 | Difficult to answer

26 | Please state the country of
Your residence

27 | Do You prefer to travel |1 | Individually
individually or with a tourist | 2 | With a tourist group
group?

(mark one answer)

28 | Do You usually travel with Your | 1 | With my family
family or without it? 2 | Without my family
(mark one answer)

29 | Did You come to Latvia with | 1 | With my family
Your family or without it? 2 | Without my family
(mark one answer)

30 | How many people does Your | 1 | 1 person
family consist of? 2 | 2 people

3 | 3 people

4 | 4 people

5 | 5 and more people
31 | Please state Your age 1 | Younger than 24

2 | 25-34

3 | 3544

4 | 45-54

5 | 55-64

6 | Older than 65
32 | Please state Your gender 1 | Male

2 | Female

Thank You for your participation!

Fragebogen
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Es wird eine Forschung nach der Anfrage des Fremdenverkehrsamt Lettlands (TUrisma attistibas valsts
adentira) durchgefiihrt, um die Motivierungsfaktoren der Reisezielsauswahls der Touristen festzustellen.

Wir bitten Sie an dieser Forschung teilzunehmen.

Bei der Ausfiillung des Fragebogens, bitte, kreuzen Sie die Nummer der entsprechenden Antwort nach Ihrer
Wahl. Mdgliche Antworten finden Sie neben der Frage.

Die Umfrage ist konfidentiell und anonym, Ihrer Fragebogen wird zusammen mit den Antworten anderer
Respondenten bearbeitet.

Fragen Antworten
1 | Nennen Sie, bitte, das | 1 | Dienstreise
Grundziel TIhrer Ankunft in | 2 | Besichtigung der historischen und architektonischen Denkmaler
Lettland! Lettlands
(kreuzen Sie, bitte, nur eine | 3 | Medizinische Anwendungen, Badereise und Gesundheitspflege
Antwort an) 4 | Erholungsveranstaltungen
5 | Sportveranstaltungen
6 | Anderes (schreiben Sie, bitte, was genau?)
2 | Nennen Sie, bitte, welche 1 | Treffen mit Businesspartnern/Kunden
Veranstaltungen wahrend Ihrer | 2 | Besuch von Konferenzen, Seminaren, Ausstellungen
Dienstreise/ Businessfahrt | 3 | Suchen nach potentiellen Businesspartnern/Kunden
in Lettland stattfinden 4 | Forschung der Marktlage
werden? 5 | Andere Griinde (schreiben Sie, bitte, welche?)
(kreuzen Sie, bitte, alle
passenden Antworte an) 6 | Businessfahrt ist nicht das Ziel der Reise
3 | Was mochten Sie besuchen in | 1 | Historische und architektonische Denkmaler der Stadt Riga
Lettland im Rahmen des 2 | Historische und architektonische Denkmaler der Regionen
Kenennenlernens der Lettlands
historischen und (Kreuzen Sie, bitte, an, welche
architektonischen 3 | Regionen?)
Denkmadlern, 4 | Landtourismus
Kulturtraditionen Lettlands? | 5 | Besichtigung der Kirchen, Pilgerfahrt
(kreuzen Sie, bitte, alle Besuch der Veranstaltungen, die mit Kulturtraditionen Lettlands
passenden Antworte an) verbunden sind
4 | Welche medizinische 1 | Besuch der Fachérzte (schreiben Sie, bitte, welche?
Anwendungen,
Heilverfahren und 2 | Heilverfahren (Mineralbader, Schlammbader, Massagen)
Gesundheitspflege sind flr 3 | Erhohlung ans Mehr
Sie in Lettland interessant? 4 | Besuch der Schénheitspflegesalon/SPA Salon
(kreuzen Sje,  bitte, _alle | 5 | Besuch eines Fitnessklubs
passenden Antworte an)
5 | Welche 1 | Konzerte
Erholungsveranstaltungen 2 | Discos, Klubs
mochten Sie in Lettland 3 | Restaurants, Cafés (inclusive nationale Kiiche)
besuchen? 4 | Bankette in Schlésser Lettlands
(kreuzen Sie, bitte, alle passenden | 5 | Geschlossene Erholungsveranstaltungen
Antworte an)
6 | Welche Sportarten interessiert | 1 | Der Teilnahme an den Wettkdmpfen
Thnen in Lettland? 2 | Wassersport
(kreuzen  Sie,  bitte, _alle | 3 | Reiten
passenden Antworte an) 2 | Fahrradtourismus
5 | Wintersport
6 | Wandern
7 | Andere Griinde
7 | Wie oft besuchen Sie Lettland? | 1 | Erster Besuch
(kreuzen Sie, bitte, nur eine | 2 | Zweiter Besuch
Antwort an) 3 | Dritter und mehr Besuche
8 | Verwirklichten sich Ihre 1 | Vollkommen verwirklichten sich
Vorstellungen liber die Staat 2 | Eher verwirklichten sich
und Dienstleistungenniveau, als | 3 | Eher nicht verwirklichten sich
Sie zum ersten Mal nach 4 | Vdllig nicht verwirklichten sich
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Lettland kamen? (kreuzen Sie 5 | Schwer zu antworten
bitte, nur eine Antwort an)
9 | Warum haben Sie als Reiseziel | 1 | Businessreise/war nicht meine Auswahl
gerade Lettland ausgewahlt? 2 | Kulturdenkmaler der Staat
(kreuzen Sie, bitte, alle 3 | Naturbedingungen/Klima, Strand, Natur
passenden Antworte an) 4 | Gewahrleistung bestimmten Dienstleistungsniveau
5 | Vielfaltiges Besuchsprogramm
6 | Unterhaltung
7 | Reisekosten
8 | Problemlose Erledigung der Reiseformalitdten
9 | Besuch der Verwandten oder Bekannten in Lettland
10 | Anderes (schreiben Sie, bitte, was genau?)
10 | Wie lange dauert lhre|1 | 1Tag
Aufenthalt in Lettland? 2 | 2Tage
(kreuzen Sie, bitte, nur eine | 3 | 3 Tage
Antwort an) 4 | 4 und mehr Tage
11 | Schatzen Sie, bitte, in 10
Punkten  Bewertungssysthem, 12 3 4 5 6_7 8_9_10
wie wichtig fir Sie der folgende
Faktor beim Auswahl des 11. schwer zu antworten
Reiseziels ist:
Link vorhanden/ 1 Punkt - dberhaupt nicht wichtiger Faktor,
Internetseite 10 Punkte - sehr wichtiger Faktor
(kreuzen Sie, bitte, nur eine Antwort
an)
12 | Schatzen Sie, bitte, in 10
Punkten Bewertungssysthem, 1.2 3 45 6 7 8 9 10
wie wichtig fiir Sie der folgende
Faktor beim Auswahl des 11. schwer zu antworten
Reiseziels ist:
Werbung im Internet 1 Punkt - dberhaupt nicht wichtiger Faktor,
vorhanden /Bewertung im 10 Punkte - sehr wichtiger Faktor
Internet
(kreuzen Sie, bitte, nur eine Antwort
an)
13 | Schatzen Sie, bitte, in 10
Punkten Bewertungssysthem, 1.2 3 4 5 6 7 8 9 10
wie wichtig fir Sie der folgende
Faktor beim Auswahl des 11. schwer zu antworten
Reiseziels ist:
Werbungs-CD 1 Punkt - dberhaupt nicht wichtiger Faktor,
ﬁf)euzeﬂ Sie, bitte, nur_eine Antwort 10 Punkte - sehr wichtiger Faktor
an
14 | Schatzen Sie, bitte, in 10
Punkten Bewertungssysthem, 1.2 3 4 5 6_7 8 9 10
wie wichtig fir Sie der folgende
Faktor beim Auswahl des 11. schwer zu antworten
Reiseziels ist:
Werbungsbroschuren 1 Punkt - dberhaupt nicht wichtiger Faktor,
(kreuzen Sie, bitte, _nur eine 10 Punkte - sehr wichtiger Faktor
Antwort an)
15 | Schatzen Sie, bitte, in 10 1.2 3 4 5 6 7 8 9 10
Punkten  Bewertungssysthem,

wie wichtig fur Sie der folgende
Faktor beim Auswahl des
Reiseziels ist:

Besuch der Ausstellungen
(kreuzen Sie, bitte, nur eine Antwort an

11. schwer zu antworten

1 Punkt - dberhaupt nicht wichtiger Faktor,
10 Punkte - sehr wichtiger Faktor
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16

Schatzen Sie, bitte, in 10
Punkten  Bewertungssysthem,
wie wichtig fir Sie der folgende

1.2 3 4 5 6_7 8 9 10

Faktor beim Auswahl des 11. schwer zu antworten
Reiseziels ist:
Information in der 1 Punkt- (iberhaupt nicht wichtiger Faktor,
Zeitungen und Zeitschriften 10 Punkte- sehr wichtiger Faktor
(kreuzen Sie, bitte, nur eine
Antwort an)
17 | Schatzen Sie, bitte, in 10
Punkten  Bewertungssysthem, 1.2 3 4 5 6 7 8 9 10

wie wichtig flir Sie der folgende
Faktor beim Auswahl des
Reiseziels ist:
Information/Werbung im
Fernsehen
(kreuzen _Sie,
Antwort an)

bitte, _nur _eine

11. schwer zu antworten

1 Punkt- (iberhaupt nicht wichtiger Faktor,
10 Punkte- sehr wichtigerFaktor

18

Schatzen Sie, bitte, in 10
Punkten Bewertungssysthem,
wie wichtig fiir Sie der folgende

1.2 3 4 5 6_7_8 9 10

Faktor beim Auswahl des 11. schwer zu antworten
Reiseziels ist:
Empfehlung von 1 Punkt- (iberhaupt nicht wichtiger Faktor,
Bekannten, Freunden, 10 Punkte- sehr wichtiger Faktor
Verwandten, Kollegen
(kreuzen Sie, bitte, nur eine
Antwort an)
19 | Schatzen Sie, bitte, in 10
Punkten  Bewertungssysthem, 1.2 3 4 5 6 7 8 9 10
wie wichtig fir Sie der folgende
Faktor beim Auswahl des 11. schwer zu antworten
Reiseziels ist:
Empfehlung der Mitarbeiter 1 Punkt- (iberhaupt nicht wichtiger Faktor,
der Reisebiiros 10 Punkte- sehr wichtiger Faktor
(kreuzen Sie, bitte, nur eine
Antwort an)
20 | Welche DREI von neben 1 | Link vorhanden/ Internetseite
genannten Faktoren sind fir 2 | Werbung im Internet vorhanden /Bewertung im Internet
Sie die wichtigsten? 3 | Werbungs-CD
(kreuzen Sie, bitte, nur eine | 4 | Werbungsbroschiire
Antwort an) 5 | Besuch der Ausstellungen
6 | Information in der Zeitungen und Zeitschriften
7 | Information/Werbung im Fernsehen
8 | Empfehlung von Bekannten, Freunden, Verwandten, Kollegen
9 | Empfehlung der Mitarbeiter der Reisebiiros
21 | Welche von nebengenannten 1 | Link vorhanden/ Internetseite
Faktoren machten den 2 | Werbung im Internet vorhanden /Bewertung im Internet
groBeren Eindruck auf Ihre 3 | Werbungs-CD
Auswahl Lettland zu besuchen? | 4 | Werbungsbroschiire
(kreuzen _Sie,  bitte, _alle | 5 | Besuch der Ausstellungen
passenden Antworte an) 6 | Information in der Zeitungen und Zeitschriften
7 | Information/Werbung im Fernsehen
8 | Empfehlung von Bekannten, Freunden, Verwandten, Kollegen
9 | Empfehlung der Mitarbeiter der Reisebiiros
22 | Welche Art der Information 1 | Werbungsbroschiire
bevorzugen Sie, als Sie vor der | 2 | Werbungsblatter
Reise die Information 3 | Bicher
einsammeln? 4 | Reisefuhrer
(kreuzen Sie, bitte, alle 5 |CD
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passenden Antworte an) DVD/VIDEO
Intenet
23 | Wie oft, Ihrer Meinung nach, Sehr oft
werden im Fernsehen die oft
Werbespots Uber verschiedene selten
Lander, Reisen vorgefihrt? sehr selten

(kreuzen Sie, bitte, eine Antwort

an)

werden nicht vorgefiihrt
schwer zu antworten

24

Wie bewerten Sie den
Werbungsclip iber Lettland,
der im Fernsehen gezeigt
wurde?

(kreuzen Sie,  bitte, alle
passenden Antworte an)

Informativ

Bringt in Erinnerung

Agressiv

Dynamisch

Anregend zu einer Reise

Anderes ( schreiben Sie, bitte, genauer?)

25

Wieviel Zeit brauchen Sie vor
der Reise, um die Staat der
Reise festzustellen?

(kreuzen Sie, bitte, nur eine

Antwort an)

NOUDPDWNFHOUUDRDNWNREROUTDRAWNERENO

Weniger als 1 Monat vor der Reise
1-3 Monate vor der Reise

4-6 Monate vor der Reise

7-9 Monate vor der Reise

10-12 Monate vor der Reise

mehr als 1 Jahr vor der Reise
schwer zu antworten

26

Nennen Sie, bitte, Ihren
standigen Wohnort!

27 | Was bevorzugen Sie: 1 | Individuelle Tour
individuelle Tour oder Reisen 2 | Reisen mit Touristengruppe
mit eine Touristengruppe?

(kreuzen Sie, bitte, nur eine Antwort
an)

28 | Wie reisen Sie am meisten - mit | 1 | Mit Familie
oder ohne Familie? 2 | Ohne Familie
(kreuzen Sie, bitte, nur eine Antwort
an)

29 | Sind Sie nach Lettland mit oder | 1 | Mit Familie
ohne Familie angekommen? 2 | Ohne Familie
(kreuzen Sie, bitte, eine Antwort an)

30 | Nennen Sie, bitte, den Anzahl | 1 | 1 Person
der Familienangehdrigen! 2 | 2 Personen

3 | 3 Personen

4 | 4 Personen

5 | 5 Personen und mehr
31 | Nennen Sie, bitte, Ihren Alter! 1 | bis 24 Jahre

2 | 25-34

3 | 3544

4 | 45-54

5 | 55-64

6 | mehr als 65 Jahre

32 | Nennen Sie, bitte, Ihren |1 | mannliches
Geschlecht! 2 | weibliches
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AHKETA

Mo 3akasy [ocynapCTBEHHOrO areHcTBa Mo pasBuTuio TypusMma (Tdrisma attistibas valsts adentira)
NpoBOAMTCA MCCNeaoBaHue Ansl U3ydeHWs MOTMBALMOHHBLIX (DAKTOPOB, BAMSIOWMX Ha BbIGOP TypucTamu
CTpaHbl A48 NMyTeweCcTBUS U CO3A4aHusl TypUCTMYECKOro npoaykta. MNpocuM Bac MpPUHSATb yyacTue B AaHHOM
nccneaoBaHum.

Mpy 3anosiHEHUN aHKeTbl, OTMETbTE KPY>XXKOM HOMep Hambonee noaxoasiwlero ans Bac oreeTa. Konmuectso
BO3MOXHbIX OTBETOB yKa3aHo nocsie (opMyMpOBKM BOMpoca.

Onpoc KoHdWAEHUMANbHBIA U aHOHUMHBIW, Bawn oTBeThl 6yayT 06pabaThiBaThCs BMECTE C OTBETAMU APYIUX
pecnoHAEHTOB.

Bonpochbl OTBeTbI
Ha3zosuTe, noxanyicra, | 1 | nenosas noesaka
OCHOBHYIO  Uefb  Bawero | 2 | NnoceweHne WUCTOPUYECKMX W apXUTEKTYPHbIX MaMSTHUKOB
npuesaa B Jlateuio. 3 | JlatBun
(orMersTE OMMH OTBET) 4 | neyebHble, KypoOpTHbIE K 0340POBUTENbHbIE MEPOMPUSATUS
5 | pa3BnekaTtenibHble MeponNpUATUS
6 | cnopTvBHbIE MeponpuaTHS
7 | gpyroe (HanuwuTe, YTO MMEHHO?)
HazoBuTe, noxanyicrta, kakue | 1 | BCTpeuu C napTHeEpPaMu/KIMeHTaMu
MeponpuaThs 6yayT | 2 | nocelleHne KOHEPEHLUMIA, CEMUHAPOB, BbICTABOK
NMpoBOAUTLCS B paMkax Bawen | 3 | MOWMCK NOTEHUMasbHbIX NapTHEPOB/KINEHTOB
AenoBoi 3 | U3yyeHue pbiHKa
noesaku/penoBoro Typa B |4 | Apyrve MeponpusTus (HanuwuTe, YTO UMEHHO?)
JlatBnio?
(otmeTbTE _BCe rioaxoAsume | 5 | penoBon Typ He SBNSIETCS LENbio Noe3aKu
J/151 Bac OTBeTbl)
Y10 Bam 6bi0 6bl MHTEpPECHO | 1 | UCTOpPUYECKUE U apXUTEKTYPHbIE NAaMSATHUKK Purn
noceTuTb B JlaTBMM B paMKax | 2 | UCTOPUYECKUE U apXUTEKTYPHbIE NaMATHUKN PerMoHoB JlaTeuu
03HaKOMJIeHNS C HanuwmTe, Kakux UMEHHO PermoHOB?)
UCTOPUYECKUMU n
apXUTEeKTYpPHbIMKN 3 | NOCETUTb CENbCKYI0 MECTHOCTb
naMsAITHUKaMM, 4 | obbekThl cakpanbHOro TypusMma/LepKsu, cobopbl/,
KYNIbTYPHbIMM TpaauumMsiMu | 5 | NanoMHMYeCTBO
JNaTBun? NnoceTUTb MeponpuUsTHS, CBA3aHHbIE C KYNbTYPHLIMA TPAAULMSMU
(otmeTbTE _BCE noaxoasime NaTBun
J/15 Bac OTBeThl)
Kakune neyebHble, | 1 | noceleHve Bpayei-crneumnanmcToB (HanuwwTe, Kakmx
KypOpTHble, UMEHHO?)
0340pOBUTEJIbHbIE 2 | neyebHO-KypopTHble  npoueaypbl  (MWHeparnbHble  BaHHbI,
Meponpusitus  6biiv 661 Bam neyebHble rps3n, Maccaxm)
WHTEpeCHb! B JlaTBun? 3 | oTAbIX Ha B3MOpbe
(otmeTbTE BCE noaxoaswme | 4 | noceleHne canoHoB KpacoTbl/SPA canoHoB
/151 BAC OTBETHI) 5 | nocelleHve TpeHaXxepHbIX 3a/108
Kakune pa3BisiekaTtefNibHble | 1 | KOHUEepThbI
MeponpusaThua Bbl xotenu 6bl | 2 | AUCKOTEKM, KNybbl
nocetutsb B Jlateun? 3 | pectopaHbl, kade (B T.4. C HALMOHANBHOW KyXHEN)
(otmerbTe _Bce _noaxoadume | 4 | 6aHkeTbl B 3aMKax JlaTeuu
4/1 Bac OTBerbl) 5 | 3akpbiTble pa3BnekaTesibHble MepPONpUATUS
Kakune CMOpPTUBHbIE | 1 | y4yacTue B CNOPTUBHLIX COPEBHOBAHUAX
MeponpusaTua Bbl xoTenn 6bl | 2 | BOAHbIE BMAbI CNOpTa
nocetutb B JlatBuun? 3 | KOHHbIV Typuam
(otmeTbTE _BCE _roaxoAaume | 4 | BenoTypusM
4/1 Bac oTBerbl) 5 | 3uMHuKe BnAapl cnopTa
6 | newwnn Typusm
7 | opyroe (HanuwuTe, YTO UMEHHO?)
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7 | Kak wyacto Bbl nocewaete | 1 | nepBoe noceweHne
Nateuio? 2 | BTOpoOe noceuleHue
(oTMeTsTE OMMH OTBET) 3 | Tpetbe u 6onee noceleHne
8 | Mpwm nepsom nocetweHmm | 1 | NOAHOCTbIO ONpaBAANIUCH
JlaTBMM onpaBanucb nn BawmM | 2 | cKopee onpasaanncb
OXmnaaHua o CTpaHe, 06 ypoBHe | 3 | ckopee He onpasaanucb
cepsuca. 4 | NONHOCTbLIO HE OnpaBAaInCh
(oTmeTsTE OAMH OTBET) 5 | TpyaHo oTBeTUTL
9 | MNoyemy Bbl Bbibpanun ana | 1 | genoBasi noesaka/Bbi6Op ONpeaensncs He MHOM
NyTeLecTBUS UMEHHO J1aTBuo? | 2 | KyNbTYpHble NAMSATHUKN CTpaHbl
(otmeTbTe BCE  noaxoaswme | 3 | NpUpoaHbIE YCIOBUS/KNMMaT, B3MOpPbE, NpMpoAa
4/19 Bac oTBerbl) 4 | Hanuume onpeaeneHHOro YpoBHs cepsuca
5 | pa3zHoobpa3Hasi mporpaMma noceLleHns
6 | pa3BnedyeHus
7 | CTOMMOCTb MOe3aKu
8 | oTcyTCTBME CNOXHOCTEN NPY OPOPMIIEHNM NOE3AKN
9 | npoxwuBaHue B J1aTBMM POACTBEHHMKOB, 3HAKOMbIX
10 | ppyroe (HanuwwuTe, YTO UMEHHO?)
10 | KakoBa NPOAOMKUTENBHOCTL | 1 1 neHb
Ballero noceiieHus Jlateumn? 2 | 2 oHA
(oTmeTLTE OAMH OTBET) 3 | 3 aHg
4 | 4 v 6bonee gHewn
11 | OueHnte no 10-Tm 6anbHoM
LWKaSie HACKOMNbKO BaXeH Ans 1.2 3 45 6 7 8 9 10
Bac cneayrowmin  caktop npu
Bblbope CTpaHbl ans 11. TpyaHo oTBETUTL
nyTewecTBus:
HaJiMume caTa/cTpaHuLbl B 1 6a/1 — coBceM HEBaXKHbIV (PaKTop,
UHTEpHeTe 10 6an1/10B- 04eHb BaXKHBIVI hakTop
(oTmMeTsTE OAMH OTBET)
12 | Ouennte no 10-Tv 6GanbHoM
LIKasie HACKONbKO BaXeH Aans 1.2 3 4 5 6 _7 8 9 10
Bac cnegyrowmin  akTop npu
Bblbope CTpaHbl ans 11. TpyaHo oTBETUTH
nyTewecTsus:
Hanmume 6aHHepa/CcCbINIKKn 1 6a/1 — coBceM HEBaXXHBIV QPaKTOp,
B MHTEpHeTe 10 6an1/10B- 04EHb BaXHBIVI hakTop
(oTmMeTLTE OAMH OTBET)
13 | OueHnte no 10-Tm 6anbHOW
LUKane HACKOJIbKO BaXkeH Ans 1.2 3 4 5 6 7 8 9 10
Bac cnegyrowmit  aktop npu
Bblbope CTpaHbl ans 11. TpyaHo oTBETUTL
nyTewwecTBus:
peknaMHbie C[1 auckm 1 6a/1 — coBceM HEBaXKHbIV (PaKTop,
(oTmeTbTE 0ANH OTBET) 10 6as1/108- 04eHb BaXXHbIY PaKTOD
14 | Ouennte no 10-Tm 6GanbHoM
LUKaNEe HACKOMbKO BaXkeH Ans 1.2 3 4 5 6_7 8 9 10
Bac cnegyrowmin  akTop npu
BblboOpe CTpaHbl ans 11. TpyaHo OTBETUTB
nyTewecTsus:
pexslaMHble 6poLtopbl 1 6asnn — coBceM HEBaXKHbIM aKTop,
(oTMeTLTE 0AYNH OTBET) 10 6an1/10B- 04EHb BaXHBIV hakTop
15 | OueHnte no 10-TM 6anbHOM

LUKafe HACKONbKO BaXeH Asst
Bac cnegyrowmin  cakTop npu

1.2 3 4 5 6_7 8 9 10
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Bblbope
nyTewweCcTBus:
nocewjeHne BbiICTaBOK
(oTmeTbTE 0AMH OTBET)

CTpaHbl ansa

11. TpyaHo oTBETUTH

1 6a/1 — CoBCEM HEBAXHBIV PaKTOp,
10 6an/10B- 04eHb BaXHBIV (haKTop

16 | OueHnte no 10-Tm 6anbHOM
LIKASIe HACKOMbKO BaXeH Ans 1.2 3 4 5 6 7 8 9 10
Bac cnenyrowmit  dakTop npu
Bblbope CTpaHbl ans 11. TpyaHo oTBETUTL
nyTewecTsus:
uHpopMmaumus B raserax, 1 6a/1 — coBceM HEBaXHBIV QPaKTop,
XYpPHanax 10 6as1/10B- 04eHb BaXXHbIY PAKTOD
(oTmeTbTE 0AMH OTBET)
17 | Ouennte no 10-Tm 6GanbHoM
LUKaNE HACKOJIbKO BaXXeH Ans 1.2 3 4 5 6_7 8 9 10
Bac cnenyiowmit  dakTop npu
Bblbope CTpaHbl ang 11. TpyaHo oTBETUTH
nyTewecTBus:
nHcdopMmauua/ pexiaMHbie 1 6a/11 — COBCEM HEBAXHBIV PaKTOD,
KJ/IUNbl HA TeNIeBUAEHUN 10 6as1/108- 04eHb BaXHbIY PaKTop
(oTmeTbTE 0ANH OTBET)
18 | Ouennte no 10-Tm 6anbHoM
LWKASie HACKOMbKO BaXeH Ans 1.2 3 45 6 7 8 9 10
Bac cnenyiowmit  akTop npu
Bblbope CTpaHbl ans 11. TpyaHo oTBETUTL
nyTewecTsus:
pEeKOMeHAAUMN 3HaAKOMBbIX, 1 6a/1 — coBceM HEBaXHBIV (PaKTop,
apysei, POACTBEHHMKOB, 10 6as1/108- 04eHb BAXHBIY PaKTOD
Konner
(oTmeTbTE 0ANH OTBET)
19 | Ouennte no 10-Tm 6anbHoM
LIKasie HACKONbKO BaXeH Aans 1.2 3 45 6 _7 8 9 10
Bac cnegyrowmin  akTop npu
Bblbope CTpaHbl ans 11. TpyaHo oTBETUTL
nyTewecTsus:
pexkoMeHAauun paboTHUKOB 1 6ann — coBceM HEBaXKHbIN aKTop,
TYPUCTUUYECKMNX areHCTB 10 6as1/108- 04eHb BaXHBIN PaKToOD
(oTmeTbTE 0ANH OTBET)
20 | Kakne TPUM 13 nepeuncnenHblx | 1 | Hanuume caiita/CTpaHuLbl B UHTEPHETE
dakTopoB aBnalOTCa Hambonee | 2 | HanuumMe GaHHepa/CCbI/IKN B MHTEPHETE
Ba)XHbIMK Ans Bac? 3 peknamHble C[ amckum
(otmersTe TPU OTBETA) 4 | peknamHble HpoLutopbl
5 | nocelieHne BbICTaBOK
6 | nHdopMauus B rasertax, XKypHanax
7 | nHdopMaumsl/peknaMHble KNunbl Ha TeNEBUAEHMM
8 | pekoMeHaauuu 3HaKOMbIX, APY3€el, POACTBEHHUKOB, KOMNer
9 | pekoMeHAauUMM pabOTHUKOB TYPUCTUYECKUX areHCTB
21 | Kakme 13  nepeuyncnieHHbx | 1 | Hanuume caiTa/CTpaHuLbl B MHTEPHETE
dakTopoB Havbonee noBnausnun | 2 | Hanuume baHHepa/CCblIKM B UHTEpHETE
Ha Baw Bbi6Oop JlatBum ans | 3 peknamHoble C[ amckm
nyTewecreuns? 4 | peknaMHble 6poLutopbl
((otmMeTbTE BCE rogxogsume | 5 | nocelieHne BbICTaBOK
4/1 Bac oTBerbl) 6 | nHdopMaums B rasetax, XypHanax
7 | nHdopMaums/peknamHble Kunbl Ha TeneBnaeHUM
8 | pekoMeHaaUWUV 3HAKOMbIX, ApY3€eW, POACTBEHHUKOB, Kosner
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PEKOMEHAAUNN pa60THVIKOB TYPUCTUHECKUX areHCTB

22 | B KaKoM Buge Bbl pekaMHble ByKkneTobl
npeanoynTaeTte cobupaTb peKfiaMHbIE JINCTOBKU
MH(OopMaLMio 0 CTpaHe nepea KHUMM
Nnoe3aKkoi B NyTeLecTBue? nyTeBoAnTENN
(oTMETETE _ BCE  MOAXOASLMNE CA nucku
/15 BAC OTBETHI) DVD/Buaeo ancku

WHTepHeT

23 | Mo BaweMy MHEHUIO, KaK 4acTo OYeHb 4acTo
AEMOHCTPUPYIOTCA Ha TV yacto
KaHanax pekaMHble pPoSIMKK O penko
pasfMyHbIX CTpaHax, O4YeHb peako
nyTewecTeusax? He nokasblBaloT BoobLLE

(oTMeTbTE 0AMH OTBET)

TPYAHO OTBETUTb

24 | Kak 6bl Bbl oxapakTepu3oBanu
peKknamMHbli  kKnun o Jlateuu,
KOTOpbIN AEMOHCTPUPOBASICS Ha

NHMOPMALIMOHHbIN
HanoMuHaoLWmn
arpeccvBHbIN

TeneBnaeHun? JMHAMUYHBIN
(OTMETbTE  BCE  r10AXOASLUMNE noby>xaatoLLnii K rnoesake
/151 Bac OTBETHI) apyroe (HanuwmuTe, YTO UMEHHO?)

25 | 3a kakoe BpeMs A0 Hadana
nyTewecTsusl Bbl onpeaensere
CTpaHy?

(oTmeTsTE OAMH OTBET)

NouphrwWNHOUPAWNFROUPRPAWNRFRINOUTRA, WN H(O

MeHee, 4eM 3a 1 Mecsu Ao noe3gku
3a 1-3 mMecsaua

3a 4-6 mMecsaueB

3a 7-9 mecsaues

3a 10-12 mecsues

3a bonee, yem 3a 1 rop

TPYAHO OTBETUTL

26 | Hanmwute  ctpaHy  Bawero
NOCTOSIHHOIO MPOXUBAHUS

27 | Bbl npeanoyuntaete | 1
UHAMBMAYANbHbIE  Typbl MK | 2
nyTelecTBMe C TyPUCTUYECKOW
rpynnoin?

(oTmeTbTE 0AMH OTBET)

NHAMBUAYaSIbHbIE TYpbI
nyTewwecTBue C TyYPUCTUYECKONM rpynrow

28 | O6bluHO Bbl nyTewectByeTe C | 1 | € ceMbel
ceMbein unu 6e3 ceMbun? 2 | 6e3 ceMbu
(oTmeTbTE 0AMH OTBET)

29 | B JlatBuio Bbl npuexanm c |1 | c ceMbeint
ceMbein unm 6e3 ceMbun? 2 | 6e3 ceMbu
(oTMETbTE 0ANH OTBET)

30 | KonnyectBo yenosek B Bawent | 1 1 yenosek
ceMbe 2 | 2 yenoBeka

3 | 3 yenoseka
4 | 4 yenoseka
5 | 5 yenoBek u bonee
31 | Ykaxute, noxanyhcra, Baw |1 | o 24 net
BO3pacT 2 | 25-34
3 | 35-44
4 | 45-54
5 | 55-64
6 | 6onee 65 ner
32 | YkaxuTe Baw non 1 | Myxckon
2 | XKeHcKui

Cnacu60 3a yuacrue B onpoce!
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